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Abstract 

This study examines the effectiveness of broadcast media messages in advocating for 

intervention over environmental degradation in the Alor-Uno community, Enugu State. 

The increasing environmental challenges in rural areas highlight the need for effective 

communication strategies to raise awareness and foster action. Using a mixed-methods 

approach, this research surveyed 370 residents of the Alor-Uno community and 

conducted interviews with key stakeholders. The findings indicate that a significant 

majority of respondents (89.6%) have access to radio and television, with 83.2% 

reporting exposure to environmental messages. Additionally, 87.4% of participants 

agreed that broadcast media messages raised awareness about environmental issues, and 

79.5% felt motivated to take action. However, respondents suggested improvements, 

including increasing the frequency of programs, using local languages, engaging local 

leaders, and offering practical solutions in broadcasts. The study concludes that 

broadcast media is an effective tool in addressing environmental degradation in rural 

communities but recommends enhancing the media’s approach by considering local 

contexts and involving community stakeholders. The study provides valuable insights 

into the role of media in promoting environmental sustainability and offers practical 

recommendations for improving media effectiveness in rural areas. 

 

Keywords: Effectiveness, Broadcast, Media Messages, Environmental Degradation, Alor-

Uno. 

 

INTRODUCTION 

In the 21st century, environment degradation has become a defining cris that threatens our 

plants biodiversity, human health and goal of equitable progress for everyone (Smith,2020). 

Developing countries are disproportionately impacted by this crisis, which is characterized by

 extensive pollution, unsustainable resource exploitation, and environmentally damaging land 

use patterns.  
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Deforestation, soil erosion, polluted water supplies, and inadequate waste management exace

rbate poverty and destabilize ecosystems in Nigeria, causing major ecological disruption in bo

th urban and rural areas (Adeola, 2019).  Communities such as Alor-Uno in Enugu State now 

suffer from irreversible environmental damage, necessitating swift and targeted action. 

 

Nigeria is subject to interrelated environmental pressures as a result of its fast industrialization. 

Natural systems are strained by intense agricultural methods, unchecked urbanization, and 

population growth (Olumide & Uche, 2018). Nevertheless, rural areas still suffer compounded 

risks of uncontrolled slash-and-burn farming, unchecked livestock grazing, as well as waste 

disposal not adhering to acceptable measures, all of which contribute to habitat loss, soil 

depletion and reduced availability of freshwater, all of which are often a result of economic 

necessity. These factors leave areas like Alor-Uno with dwindling arable land, collapsing crop 

yields, and heightened vulnerability to climate-driven disasters (Nwafor, 2017). 

 

Media platforms are still crucial in order to fight these challenges. Proven instruments for 

increasing awareness and promoting social change are broadcast media including radio and 

television (McQuail, 2010). Media campaigns can draw attention to the reasons of 

environmental degradation, advocate sustainable alternatives, and demand institutional 

responsibility by spreading easily available information, changing public opinion, and uniting 

communities around common aims. 

 

In rural areas where literacy rates are low and digital access is limited, broadcast media plays a 

crucial role. For example, radio offers an affordable way to deliver information to remote 

communities (Ojebuyi, 2018). Environmental programming through engaging educational 

shows, professional environmentalist interviews, and vibrant community-led discussions and 

participation can change local attitudes and behaviors. For Alor-Uno, where ecological decline 

threatens survival, these tools serve as a vital lifeline for mobilizing action and driving policy 

reforms. 

 

The Role of Broadcast Media in Environmental Advocacy  

There is no doubt that the media is irreplaceable when it comes to progressing environmental 

consciousness and creating corrective action. Akinyemi & Bello (2020) emphasize that strategic 

media initiatives have been effective at increasing people’s understanding about climate related 

crises, habitat destruction and ecological contamination. Media outlets carefully craft 

educational and compelling narratives to explain to the communities or general public the 

source of environmental disturbance, outline its connected impacts, and explore effective 

mitigation strategies. For example, radio program holding talks with conservation specialists 

can details regenerative agricultural technique, recycling practice and reforestation campaigns. 

 

Television segments reporting the concrete effects of ecological decline such as vanished forests 

or blocked or contaminated waterways can similarly motivate audiences to pursue eco-

conscious lives. 

 

The success of broadcast platform in driving environmental reform really on several factors. 

Key aspects include how accessible media channels are, consistency of eco-focused 

programming and whether the messaging truly echoes with specific demographics. Eze and 

Oko (2019) emphasize that campaigns have to properly adopt so called culturally resonant 
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frameworks and simplified messages in order to reach marginalized groups. In rural 

communities like Alor-Uno, this might mean offering programs in indigenous dialects, 

incorporating traditional storytelling styles, and community focused programing.  

 

Ecological challenges in Alor-Uno Community 

Alor-Uno, is rural community, located in Enugu State where agriculture serves as the main 

source of livelihood.  The community has been faced severe environmental challenges over the 

years including:   

 Accelerated soil erosion: Soil erosion has become a significant problem due to the poor 

land management practices conducted coupled with deforestation and it has resulted in 

the loss of fertile farmland and destruction of the infrastructure. 

 Deforestation: Unchecked tree cutting has depleted the forest resources for firewood, 

construction, and trading of fallen trees for farming purposes, thus aiding soil erosion 

and the consequent loss of biodiversity.  

 Inadequate waste systems: The community has been polluted and faced health hazards, 

due to improper disposal of household and agriculture waste. 

 Compromised water quality: Agricultural runoff and domestic waste is increasing 

polluted rivers and streams which are the primary water sources. 

 

These challenges go beyond just harming the environment, they also put the economic stability 

and well-being of the community at risk. As environmental degradation worsens, the call for 

intervention has never been more urgent. 

 

The Need for Broadcast Media Advocacy 

Therefore, broadcast media advocacy is essential in the intervention and sustainability of 

environment in Alor-Uno considering the existence of these challenges. As Okonkwo (2020) 

notes, media advocacy is the use of communication channels to create a certain opinion among 

the public, affect policy, and organize different communities around a single goal. Media 

messages can perform the following in the case of environmental degradation:  

1. Amplifying public understanding: To educate the residents on the causes and the effect 

of environmental degradation.  

2. Shifting mindsets: Creates an opportunity to encourage people to take sustainable 

practices to tree planting, soil conservation, and waste disposal. 

3. Spurring collaboration: Motivating government intervention, community-led projects, 

and alliances with environmental groups. 

 

Though broadcast media has great potential, there are still doubts about its real efficiency in 

reaching these objectives. Are the targeted audience receiving the messages? Do they result in 

significant change in behavior? How difficult are media outlets delivering environmental 

advocacy initiatives? This study aims to seeks these questions by evaluate the effectiveness of 

broadcast media messages in advocating for intervention over environmental degradation in 

Alor-Uno.   

 

 

 

Research Objectives 

1. To what extent is the Alor-Uno community exposed to broadcast media messages on 
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environmental degradation? 

2. How effective are broadcast media messages in creating awareness and motivating 

action to address environmental degradation in Alor-Uno community? 

3. What are the areas for improvement in the broadcast media’s approach to addressing 

environmental degradation in Alor-Uno community?   

 

Statement of the Problem 

The global ecosystem along with economic stability and public health face dangers from 

environmental degradation which devastates Nigeria through unsustainable logging and poor 

agricultural practices and industrial pollution and inadequate waste management (Adeola, 

2019). In Rural areas like Alor-Uno, the risks are even more pronounced. Soil erosion, 

deforestation, and contaminated water sources not only destabilize livelihoods but also 

increasing the poverty rate. Even thought there is an urgent need intervention, mitigation 

efforts are often slowed down by limited awareness, institutional delays, and limited 

community participation. 

 

Broadcast media operates as a primary communication instrument which can combat these 

problems through awareness programs and attitude modifications leading to environmental 

preservation activities (Okonkwo 2020). News broadcasts alongside documentaries and public 

service announcements can enable the media to educate the public about environmental 

deterioration causes and effects alongside practical solution advocacy. However, broadcast 

media message effectiveness to drive intervention is uncertain particularly for rural regions 

such as Alor-Uno. Broadcast media operates as a primary communication instrument which 

can combat these problems through awareness programs and attitude modifications leading to 

environmental preservation activities (Okonkwo 2020). News broadcasts alongside 

documentaries and public service announcements can enable the media to educate the public 

about environmental deterioration causes and effects alongside practical solution advocacy. 

However, broadcast media message effectiveness to drive intervention is uncertain particularly 

for rural regions such as Alor-Uno. Several obstacles reduce the effectiveness of broadcast 

media advocacy outreach in rural communities. The barriers to successful broadcast media 

advocacy campaigns in rural areas stem from inadequate media infrastructure access in remote 

regions as well as poor literacy levels which limit people from fully understanding of content 

(Ojebuyi, 2018). Additionally, if environmental messages are not tailored to the local cultural 

and socio -economic context, they may not resonate with the audiences. As a result, even though 

environmental programs are broadcasted, they might fall short in changing perceptions, 

encouraging sustainable practices, or prompting authorities into action (Eze & Oko, 2019). 

 

The environmental issues of soil erosion and deforestation along with waste management 

problems in Alor-Uno have worsened over time. Yet, community-driven initiatives or 

government interventions to address these problems remain limited. This raises critical 

questions: 

 

Are broadcast media messages effectively raising awareness about environmental degradation 

in Alor-Uno? 

To what extent do these messages influence the attitudes and behaviors of community members 

toward environmental sustainability? 
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What challenges hinder the effectiveness of broadcast media advocacy in driving 

environmental interventions in the community? 

 

The questions demonstrate a lack of knowledge regarding media advocacy’s role in 

environmental sustainability within community contexts. Evaluation methods have to be deep 

enough to determine broadcast media messaging effectiveness that leads to environmental 

awareness development and action within rural communities. 

 

Literature Review 

Conceptualizing Environmental Degradation 

Environmental degradation means that our environment is getting worse natural resources are 

being used up, biodiversity is declining, soil is eroding, forests are disappearing, and pollution 

is on the rise (Smith, 2020). Environmental degradation incorporates every action that decreases 

environmental condition and sustainability thus creating an inhospitable environment that 

harms humans alongside other living beings. According to Adeola (2019), environmental 

degradation is especially common in developing countries like Nigeria, where both natural and 

human-induced factors contribute significantly. Population pressure, poor urban planning, and 

weak regulatory frameworks all play a role in accelerating this decline. 

 

Environmental issues including deforestation combined with erosion and inappropriate waste 

disposal affect the Alor-Uno rural community through agricultural practices and bush fires and 

a lack of environmental consciousness. Soil erosion in Enugu State is primarily caused by 

improper land-use management practices according to Nwafor (2017) while this process 

damages agricultural areas and built structures. The livelihood activities of communities who 

depend on natural resources suffer the most because environmental destruction directly 

interrupts their farming and fishing operations. 

 

The Role of Broadcast Media in Environmental Advocacy  

The television as well as the radio remain as basic tools for advocacy as well as educational 

outreach and community mobilization. McQuail (2010) sees media as an information channel 

for shaping up public discussion patterns and monitoring institutional performance. Broadcasts 

play a key role in environmental advocacy by clarifying ecological crises, showcasing 

sustainable alternatives, and urging stakeholders to act. Radio, in particular, is especially 

effective in rural areas due to its cost-efficiency and the use of local dialects. This approach 

allows programs such as expert interviews or recycling tutorials to successfully reach 

marginalized audiences (Akinyemi & Bello, 2020). Similarly, televisions create significant 

influence by showing powerful visual proof of deforestation along with polluted waterways 

that help people feel more strongly about these issues (Ojebuyi, 2018). 

 

However, the impact of broadcast media in driving environmental advocacy depends on factors 

like message framing, broadcast frequency, and how accessible the content is to the audience. 

Eze and Oko (2019) emphasize that for environmental messages to fully resonate, they must be 

customized to local contexts employing relatable storytelling strategies and addressing 

difficulties specific to each community. The effectiveness of these messages, however, may be 

restricted if they are not in line with local cultural and socio-economic realities especially in 

rural areas where these variables greatly impact how the issues of the environment are 

perceived. 
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Broadcast Media and Behavior Change Communication  

Communication studies are well documented about the effectiveness of broadcast media in 

influencing behavior. According to Behavior Change Communication (BCC) theory, messages 

transmitted through the media can be made effective and in return helps generate awareness, 

changing attitudes, and action (Bandura, 2001). For example, environmental campaigns that 

combine education with practical solutions have been shown to produce measurable changes 

in public behavior.   

 

According to Okonkwo (2020) study on media advocacy in rural Nigeria, the more you listen 

to radio programs on environmental sustainability, the higher you will participate in tree 

planting and waste management programs. According to UNESCO (2019), the local leaders and 

NGOs are vital to making media partnership to reinforce messages and facilitate community-

driven solution. Despite these successes, challenges persist in rural communities, where limited 

media infrastructure, low literacy levels, and poverty hinder the reach and impact of media 

advocacy. For instance, in Alor-Uno, people may not have access to television because of a lack 

of electricity or not being able to afford it, so radio is a better medium for environmental 

communication. 

 

Challenges Facing Broadcast Media in Environmental Advocacy 

Although broadcast media can be an important part of environmental advocacy, several 

barriers to its effectiveness in particular limit its effectiveness in rural areas:   

1.  Limited Accessibility: Rural communities often face infrastructural challenges such as 

poor electricity supply and inadequate media coverage (Ojebuyi, 2018).   

2.  Audience Engagement: Environmental messages may fail to resonate with local 

audiences if they are not culturally relevant or practical (Eze & Oko, 2019).   

3.  Resource Constraints: Media organizations may lack the financial resources to produce 

high-quality environmental programs or sustain long-term campaigns (Akinyemi & 

Bello, 2020).   

4.  Competing Priorities: In many rural areas, residents are more focused on meeting basic 

needs such as food and shelter, which reduces their attention to environmental issues 

(Okonkwo, 2020).   

 

Empirical Studies on Media and Environmental Advocacy 

Several empirical studies have studied the relationship between media advocacy and 

environmental awareness. For example, Adeola (2019) studied the effect of media campaigns 

in Nigerian rural communities and observed that the radio programmes contributed to raising 

awareness but declined in influencing behavioral changes as they were constrained by socio-

economic impediments. Likewise, Nwafor (2017) found that such television environmental 

documentaries had real influence on urban audiences but were less accessible in rural areas. 

Another study by Eze and Oko (2019) evaluated the effectiveness of environmental radio 

programs in Southeast Nigeria. It was found that environmental practice such as waste 

management and afforestation promotion was more effectively promoted when programs were 

delivered in local language and with community leaders. 

These findings highlight the importance of for context-specific media strategies that address the 

unique challenges of rural communities like Alor-Uno. Thus, this study contributes to existing 
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literature by investigating the capacity of broadcast media messages to be used in advocating 

for intervention to combat environmental degradation in Alor-Uno community. 

 

Theoretical Framework  

This description of how broadcast media messages affect the public’s knowledge, attitudes and 

actions towards environmental degradation is provided. The tenant of this study rests on two 

key theories, namely agenda setting theory as well as behavior change communication (BCC) 

theory. 

 

Agenda-Setting Theory   

In 1972 Maxwell McCombs and Donald Shaw suggested that the media has the power to shape 

the public’s view of what issue is important by giving more coverage to some issues over the 

others (McQuail, 2010). One could say the media does not tell it people what to think, but what 

to think about. The media fixes the priorities of its audience by reporting on such issues 

consecutively.  

 

In this study situation, the broadcast media performs the agenda-setting role in raising 

environmental depletion sensation in Alor-Uno. Radio and television programs that often bring 

the attention of public awareness to environmental challenges such as soil erosion, 

deforestation, and improper waste disposal are operating. Therefore the prominence given to 

these environmental problems over time may have an impact on the priorities of the community 

and induce demands of intervention from the policymakers and other stakeholders. 

 

Value added to the Study:   

1.  Broadcast media can amplify the visibility of environmental degradation, making it a 

topic of public concern.   

2.  Through consistent and strategic reporting, the media can shape the agenda for both the 

community and policymakers, pushing for action and solutions (Akinyemi & Bello, 

2020).   

3.  In rural communities like Alor-Uno, radio programs in local dialects can effectively set 

the agenda by framing environmental issues as urgent and requiring immediate 

intervention.  . 

 

Behavior Change Communication (BCC) Theory   

Behavior Change Communication (BCC) Theory is based on Social Cognitions Theories 

especially Albert Bandura’s Social Learning Theory (1977) that emphasizes that behavior is 

learned from watching behaviours, imitation and reinforcement (Bandura, 2001). BCC 

concentrates on getting the word out by using designed strategies of communicating targets 

behaviours, beliefs and attitudes to them. 

 

BCC is particularly effective when messages are:   

1.  Culturally Relevant: The content you are creating should have the values and realities 

of your Target Audience. 

2.  Action-Oriented: Practical solutions are the messages which the audience can adopt. 

3.  Reinforced Over Time: Repeatedly exposing people to messages strengthens the 

learning and changing behavior. 
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BCC-based media programs employ by educating audiences about causes and effects of 

environmental degradation with a view to educating the audiences as well as to motivate them 

to correct course of action. Radio and television, in particular, have proven to be powerful 

vehicles in transmitting BCC messages and simplify complex BCC issues owing to their reach.  

 

Relevance to the Study 

1.  BCC provides a framework for understanding how environmental messages influence 

behavior change among residents in Alor-Uno. For example, a radio program that 

educates listeners on waste management may encourage practical solutions such as 

recycling and proper waste disposal.   

2.  Visual storytelling on television can reinforce learning by showcasing the impacts of 

environmental degradation and success stories of communities taking action (Ojebuyi, 

2018).   

3.  Effective BCC campaigns incorporate community participation, which increases trust 

and local ownership of solutions (UNESCO, 2019).   

 

Integration of the Theories 

The Agenda Setting Theory and the Behavior Change Communication theory provide a 

complimentary explanation of the way broadcast media influence advocacy for intervention 

against environment degradation. The Agenda-Setting Theory primarily highlights how media 

highlights and draws potentional environmental issues to public attention, whereas the BCC 

Theory asserts that this is also possible with media messages to generate behavioral changes in 

the community. 

 

In the case of Alor-Uno   

- The broadcast media first sets the agenda by highlighting environmental issues such as 

deforestation and soil erosion.   

 

- Through behavior change communication, the media educates the community, offering 

practical solutions and influencing attitudes toward environmental sustainability.   

 

Together, these theories form a comprehensive framework for assessing the success of 

radiational media for encouraging initiatives and behavioral acceptance for environment. 

 

Methodology 

The design for this study was descriptive survey. Survey method was used because it would 

enable first hand data collection from respondents, and get in depth understanding on the 

strength of the broadcast media messages to advocate for the intervention over environmental 

degradation. This study population is made up of persons living in Alor-Uno Nsukka Local 

Government Area of Enugu state. A recent estimate gives the community population as about 

9,825 people. This study used Yamane’s formula to calculate the sample size of 385. The 

questionnaire was administered through face-to-face but the data was collected. Data were 

analyzed using descriptive statistics and presented as tables, charts, graphs for easy 

interpretation of results. 

 

Data Analysis and Results 
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In this section, data collected from respondents in Alor-Uno community would be analyzed. 

Descriptive statistics, including frequencies, percentages, mean scores were used to analyze 

data. Results are tabled and interpreted in view of the tables. 

 

2. Demographic Characteristics of Respondents   

The demographic profile of the respondents is analyzed to provide context for the study. 

 

Variable  Frequency (n=384) Percentage (%) 

Gender    

Male  205 53.4 

Female  179 46.6 

 

 

Age    

18-30 years 95 24.7 

31-45 years  157 40.9 

46-60 years  102 26.6 

61 and above  30 7.8 

Education level    

Primary  57 14.8 

Secondary  143 37.2 

Tertiary  140 36.5 

No formal education  44 7.8 

 

Interpretation 

The demographic table shows that 53.4% of respondents were male and 46.6% were female. The 

majority of respondents (40.9%) were aged 31-45 years, and most had attained secondary or 

tertiary education levels. 

 

3. Respondents’ Exposure to Broadcast Media Messages  

Question Yes 

(%) 

No  

(%) 

Do you have access to radio and 

television? 

89.6 10.4 

Do you frequently listen to/watch 

programs on environmental issues? 

78.4 21.6 

Have you ever heard broadcast 

messages on environmental 

degradation? 

83.2 16.8 

   

Interpretation 

A significant majority (89.6%) of respondents reported having access to broadcast media (radio 

and television), and 78.4% frequently engage with programs that discuss environmental issues. 
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4. Effectiveness of Broadcast Media Messages on Environmental Degradation  

 

Item Strongly Agree 

(%) 

Agree  

(%) 

Disagree  

(%) 

Strongly Disagree 

(%) 

mean 

Broadcast 

messages have 

increased 

awareness of 

environmental 

problems. 

42.1 45.3 9.8 2.8 3.27 

Media 

messages have 

motivated 

individuals to 

take action on 

degradation. 

35.7 43.8 15.4 5.1 3.10 

|Media 

coverage has 

influenced 

community 

leaders to 

intervene. 

30.6 48.9 15.6 4.9 3.05 

Broadcast 

messages 

provide 

adequate 

information 

on 

environmental 

solutions. 

28.4 50.2 16.4 5.0 3.02 

 

Interpretation 

The mean scores indicate that respondents generally agree that broadcast media messages are 

effective in:   

1. Increasing awareness of environmental issues (Mean = 3.27).   

2. Motivating action to combat environmental degradation (Mean = 3.10).   

3. Influencing community leaders to take necessary steps (Mean = 3.05).   

 

However, there is slightly lower agreement on whether broadcast messages provide adequate 

solutions (Mean = 3.02). 

 

5. Suggestions for Improving Broadcast Media Messages   

Suggestion  Frequency  Percentage  

(%) 

Increase frequency of 

programs                 

132 34.4 
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Use local languages for 

better understanding 

108 28.1 

Engage local leaders and 

stakeholders          

95 24.7 

Provide practical 

solutions in broadcasts      

49 12.8 

 

Interpretation 

Respondents suggested that broadcast media could be more effective by:   

- Increasing the frequency of environmental programs (34.4%).   

- Using local languages to improve understanding (28.1%).   

- Engaging stakeholders to take actionable steps (24.7%).   

 

6. Summary of Key Findings   

1.  Most respondents have access to radio and television (89.6%) and are aware of 

environmental messages.   

2.  Broadcast media messages were effective in raising awareness and motivating action 

against environmental degradation.   

3.  Respondents recommended increasing program frequency, using local languages, and 

providing actionable solutions to enhance effectiveness. 

 

Discussion of Findings 

1. Community Exposure to Environmental Advocacy Broadcasts It was found that the 

respondents from Alor-uno community had mean access to radio and television reached to 

89.6% and had mean heard broadcast message on environmental degradation at 83.2%. 

Frequent listeners or viewers of programs dealing with environmental issues were also 

observed to be 78.4%. 

 

These findings indicate a high level of exposure to broadcast media message related to critical 

issues in the environmental degradation particularly, radio and television. This supports the 

idea pertaining to Agenda Setting Theory, which states that media plays a role in forming the 

public’s understanding of what matters, and that what does and does not matter is shaped by 

media In this context, the media has played a role in placing environmental degradation on the 

community’s agenda as an issue of concern. Studies have shown that exposure to media has a 

big role in informing rural communities. For instance, in Okoro and Agbo (2020) radio and 

television are found to serve as the primary source of information for agricultural and 

environmental challenges by rural Enugu State population. Like Oso (2018) argued radio as the 

widely accessible medium is still going to be used for the rural enlightenment. 

 

Implication: The findings show that broadcast media has a significant coverage on Alor-Uno 

community, which qualifies it as a powerful tool to promote environmental awareness. 

 

2. Effectiveness of Broadcast Media Messages in Creating Awareness and Motivating Action 

The study found that broadcast media messages are perceived as effective in: 

 

Increasing awareness of environmental problems (87.4% agreement, Mean = 3.27). 

Motivating individuals to take action (79.5% agreement, Mean = 3.10). 
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Influencing community leaders to intervene (79.5% agreement, Mean = 3.05). 

 

The results suggest that the broadcast media messages are not only informative but also 

motivational and lead to individual and community leaders to deal with environmental 

degradation. This further supports this purpose of the Uses and Gratification Theory that says 

the audiences pay attention to media content that may fulfil their informational needs and 

works as a motivator for action. 

 

Several studies corroborate these findings. Ezeh and Chukwuma (2019) for instance reported 

their study where broadcast media campaigns on sanitation increased awareness and triggered 

sanitation clean up in the rural community of South Eastern Nigeria. Another lesson is that 

radio programs are effective in promoting environmental sustainability practices as Nwosu 

pointed out (2021). 

 

Implication  

Broadcast messages are strong messages to promote awareness and to encourage local people 

to participate in reducing environmental degradation in the Alor-Uno rural areas. Nevertheless, 

an effective use of tailored messaging strategies can be achieved here. 

 

3. Areas for Improvement in the Use of Broadcast Media 

Respondents provided the following suggestions to enhance the effectiveness of broadcast 

media messages: 

Increase frequency of programs on environmental issues (34.4%). 

Use local languages to improve understanding (28.1%). 

Engage local leaders and stakeholders to drive action (24.7%). 

Provide practical solutions in the broadcast messages (12.8%). 

 

These suggestions point out strong gaps in what the broadcast media strategies. For example, 

many community members expose to media messages but may be limited by their language 

barrier and inadequate frequency of the program. As identified in several studies such as 

Okafor (2020) that languages used in broadcasting programs has a significant relationship with 

the uptake of the message in rural areas, it is feasible to use local languages in order to enhance 

message comprehension and encourage action. 

 

Conclusion 

In this study, the effectiveness of broadcast media messages in advocacies for intervention 

instead of environmental degradation in Alor-Uno community in Enugu State was assessed. 

The findings show that in the community, broadcast media, especially radio and television, has 

a very large reach since more than 89 per cent of the respondents had access to radio and 

television. Majority of the respondents indicated that they had become more aware of 

environmental issues and taken action related to them due to the media messages. 

The study however, found gaps in the media’s approach in terms of frequency in the program 

use, language and stakeholder engagement. So far, broadcast media has played a role in raising 

awareness and translating into action, however, in terms of the content that is being talked 

about, it still requires improvements in terms of local context tailoring and frequent, actionable 

messages. 
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In the end, the study confirms the paramount role of media, particularly broadcast media, in 

promoting environmental awareness and change. It also points out the importance of 

enhancing the impact of broadcast messages on rural communities with media strategies and 

messages that are more inclusive and locally relevant. 

 

Recommendations 

Based on the findings and conclusions of this study, the following recommendations are made 

 

Enhancing Media Campaign Frequency  

There should be an increase in the frequency that media programs warn about environmental 

issues to make the media campaigns more effective. This will make sure that the community 

members keep thinking about the message and can be useful to bring home the point of the 

urgent need to act for the environment. 

 

Leveraging Local Languages for Clarity  

Broadcast media, including local languages in their environmental programs, is recommended 

for improving understanding and engagement of people and communities to environment. 

This would help to bridge that communication gap and provide more chance the community 

takes action. It is best to prioritize local dialects like Igbo as they will make the piece more clear 

and relatable. 

 

Collaborating with Community Leaders  

Community actions in part depend on community leaders. Therefore, calls for the media houses 

to partner with local leaders, traditional rulers, and stakeholders in delivering the messages. 

That involvement will give credibility to the messages and mobilize collective action. 

 

Prioritizing Actionable Guidance 

Raising awareness is necessary, but the goal of broadcast media should include solutions to 

providing practical solutions for environmental problems. Any program should contain 

actionable steps that people and communities can take to decrease environmental degradation. 

This could also involve some waste management, guidelines on tree planting and other 

sustainable practices. 

 

Collaboration with Environmental Organizations 

Strengthening Partnerships with Environmental Groups  

Media outlets must collaborate with environmental organizations and experts to produce 

evidence-based content. Working with these stakeholders is crucial for creating well-informed 

programs that expose both the local and global effects of the destruction of our environment. 

 

 

Systematic Tracking of Campaign Efficacy  

Additionally, it is important that broadcast media be evaluated for the impact that it is having 

on the behavior of the community. Regular surveys and feedback mechanisms can help assess 

whether media campaigns are achieving their desired outcomes and identify areas for 

improvement. 
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